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CHALLENGES

A France based healthcare company came
across subsequent challenges while struggling
to promote their health product,

Lack of effective
promotional strategies

@® Need toinnovate product

. Target customer attention to
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"X SOLUTIONS

Our experienced project lead and . .
market researchers carried out an

effective survey to find the back

foot areas.

Product linking ecosystem with marts, clinics,
and play store apps help in finding out the

IMPACTS

Clearer customer's interest understanding

The proposed chain worked well to give a personal
experience to customers motivating them for trying
the product

Eventually, the company open up its healthcare
platform

combination products. N
2 Incorporating personal touch to
; the health product

Machine learning models were
applied to identify the actual need
of patients and referencing the same
on the products while advertising.

For more information visit: www.cirglabs.com @

© 2021 CiRG Labs, New Delhi, India. All Rights Reserved. CiRG Labs believes the information in this document is accurate as of its publication date; such information is subject to change without notice. CiRG Labs acknowledges the proprietary rights of other companies to the trademarks, product names and such other intellectual property rights mentioned in this document. <

Except as expressly permitted, neither this documentation nor any part of it may be reproduced, stored in a retrieval system, or transmitted in any form or by any means, electronic, mechanical, printing, photocopying, recording or otherwise, without the prior permission of CiRG Labs and/ or any named intellectual property rights holders under this document. C IRG

www.cirglabs.com

Labs



